
 
 

 

TARPDALYKINIS INTEGRAVIMAS 

ANGLŲ KALBOS IR TEATRO INTEGRUOTA PAMOKA 

(pateikė anglų kalbos mokytoja metodininkė Jolanta Liubkevič, teatro mokytojas metodininkas 

Gintaras Tubelis) 

 

Integruota pamoka II gimnazijos klasės mokiniams 

 

Tema  

Socialiniai tinklai 

Social media 
 

TIKSLAS – sukurti socialinių tinklų reikalavimus atitinkančią reklamą, reklamuojant garsų 

lietuvių menininką ir\ar jo darbus.  

 

Create an advertisement suitable for social networks promoting a famous Lithuanian artist and/or 

his works. 

 

GEBĖJIMAI. Gebės pritaikyti turimas žinias siekdami pasiekti kuo didesnio žmonių skaičiaus 

susidomėjimą. Gebės tinkamai pasirinkti medžiagą, pritaikyti ją socialiniams tinklams.   

 

The students will be able to apply the available knowledge in order to reach as many people as 

possible. Will be able to choose the right material, apply it to social networks. 

 
 

ŽINIOS IR SUPRATIMAS. 

 

1. Mokiniai, dirbdami porose, išsirinks norimą menininką ir\ar jo darbus, išsirinks socialinį 

tinklą ir turėdami omenyje abu aspektus sukurs tinkamą reklamą.  

 

Students, working in pairs, will choose the desired artist and/or his works, choose a social network 

and, keeping both aspects in mind, create a suitable advertisement. 



 

 

2. Atsakys į klasės draugų klausimus, diskutuos ir pagrįs savo sprendimus. 

 

They will answer the questions asked by the classmates, discuss and justify their choices. 

 

3. Komentuos klasės draugų atliktus darbus.   

 

They will comment and provide feedback on other works.  

 

 

PASIRUOŠIMAS INTEGRUOTAI PAMOKAI 

 

1. Anglų kalbos pamokose  

Reading comprehension and discussion. The text, the exercises and the questions will be 

added below.  

 

2. Teatro pamokose 

 

10 populiariausių socialinių tinklų, kurie užvaldė pasaulinę rinką  

https://www.webmarketing.lt/10-populiariausiu-socialiniu-tinklu 

 

Su kiekvienais metais socialiniai tinklai tampa vis populiaresni ir jų naudojimas auga. 

Žmonės jais naudojasi ne tik dėl asmeninių priežasčių, bet ir kaip verslo tobulinimo ar 

plėtojimo įrankį. 

Socialiniai tinklai keičiasi ir be abejonės tas vyks ir toliau. Kai kurie su laiku miršta, 

išstumiami iš rinkos naujesniųjų, o kiti atvirkščiai auga ir tobulėja. Taigi, kokius socialinius 

tinklus žmonės labiausiai naudoja dabar? 

 

 

INTEGRUOTA PAMOKA 

Integruotos pamokos metu vyksta paruoštų darbų pristatymas, komentavimas, aptarimas, 

įsivertinimas ir vertinimas.  

Klasės draugai vertina atlikto darbo kokybę, originalumą, įtaigą.  

Galutinis vertinimas susideda iš mokinių ir mokytojų suminio vertinimo.  

 

During the integrated lesson, the prepared works are presented, commented, discussed, 

self-assessed and evaluated. 

Classmates appreciate the quality, originality, and suggestiveness of the work done. 

The final assessment consists of a summative assessment of students and teachers. 

 

 

 

 

 

 

 

https://www.webmarketing.lt/10-populiariausiu-socialiniu-tinklu


The materials for the English class:  

 

          Top 5 Social Media Advertising Strategies in 2023 

 
Social media advertising is more popular and more effective than ever. In fact, 25 percent of people 

who see a social ad respond by visiting that store or website, and in this year, it’s a must-have 

strategy. If you own a business, regardless of the size, types of social media advertising strategies 

can help you reach more potential customers and direct them to your website. 

 

In addition, advertising on social platforms increases brand awareness and revenue year over year. 

If you’re interested in reaping the benefits of social media advertising, read on! We’ll cover the 

top social media advertising strategies for 2023. 

 

It’s time to pull out your social media calendar and get planning! Why is social media advertising 

important in 2023? 

Wondering why social advertising is so important this year? The truth is, social media advertising 

has always been important. In fact, the estimated value of sales that occurred on social media in 

2022 was $992 billion. 

 

With the new year just around the corner, though, it’s the perfect time to take a look at your strategy 

and revamp it if need be. And keep in mind, whether you need a social media campaign in Miami 

or a social campaign in Minneapolis, WebFX has you covered. Social media platforms like 

Facebook, Twitter, and Instagram help you reach a lot of people in a very short amount of time. 

 

For example, let’s say you share something on Facebook. Your friend then shares it among their 

friends, which exposes the content that you just posted to their friends. This continues down the 

line and creates an opportunity for many people to view your content. 

 

Social media makes the world feel much smaller, which in the case of marketing and advertising 

is a good thing. With these 2023 social media advertising strategies and trends, you can appeal to 

your target audience with the click of a button. 5 social strategies and trends for 2023 

Here are some of our favorite strategies to reach your target audience on social media. Enjoy! 

 

Put a face to your (brand) name 

Social media users are bombarded with thousands of brand messages every day. Mostly, these 

brand messages include a sentence or two, a photo, and a call-to-action (CTA). Do these kinds of 

messages work? Of course they do – but there is something that works even better. 

When you put a face to your brand’s name, so to speak, you make users feel as though they know 

your brand personally. 

 

Ultimately, people want to buy from brands that they feel like they know and trust, so creating 

more personalized, direct messages go a long way. To do this, try creating a short video clip of 

you or one of your employees talking about a product or service. This will help to show and not 

tell potential customers about what you have to offer, and it is a great way to help them relate to 

you! 

 



You can even post to your Instagram or Facebook story talking about a product of yours. 

 

Video has taken off — use it 

When it comes to marketing trends, video is one of the hottest. Over the past year, marketing 

agencies all over the world have been talking about how video is about to take off, well, it has! In 

fact, 87 percent of marketers use video content as a part of their marketing strategy. 

Video content has become extremely popular, so it’s time to start implementing it wherever you 

can in your marketing efforts. That doesn’t just mean your website, it means your social media 

strategy as well. Like we just mentioned in the point above, turning your ads into small video 

snippets is a great way to attract more customers. 

 

But your videos don’t just have to be ads. Video is a great way to attract users to your website by 

talking about your company culture, giving a tour of your facility, and so much more. You can 

even use video to help people understand a complex process. 

 

A dental practice that uses social media, for instance, may use video to give patients an idea of 

how a procedure (like a root canal) or even everyday dental hygiene practice (like flossing teeth) 

works. All these videos help users, plus make for a smart social media strategy for dentists. The 

choice of how you utilize video is yours, but whatever you do, don’t leave it out of your 2023 

social media strategy. 

 

Target properly 

Targeting options on social media are so valuable and extremely important for reaching the people 

that actually want to buy your products and services. When you neglect targeting options, you miss 

out on a ton of potential leads. Segmenting your audience is a great way to ensure that you target 

them properly. 

For example, you can deliver different messages to an audience that already knows they want to 

purchase your product and an audience that is still on the fence. Ensuring that you target the right 

audience at the right time is the difference between a conversion and no conversion. When it comes 

to targeting, you can target your ads based on someone’s location, interests, previous website 

visits, and so much more. You can even target by demographic. 

 

Show product value in your ads 

When you advertise on any platform, it’s important to show value, otherwise, you leave potential 

customers wondering “What’s in it for me?” or “Why should I really buy this product?” The goal 

with ads is to ensure that there’s nothing left for a potential customer to wonder about. Instead of 

leaving the value up in the air, put the correct information in the ad to begin with. For example, if 

you’re selling Sherpa-lined slippers, titling your ad “Sherpa-lined slippers” isn’t going to 

effectively sell your product. 

So, what kind of messaging will? A message that shows the value of your product right off the bat, 

such as “Get rid of your grandma’s wool socks. Kiss cold feet goodbye with Sherpa-lined slippers.” 

Instead of giving potential customers room to ponder the purpose and value of your product, give 

it to them immediately. 

 



People who see this message will automatically know that these slippers will absolutely keep your 

feet warm, and the added humor never hurts. Finally, don’t forget to showcase a video or image 

of the product. A surefire way to not get clicks is to not provide a visual of what you’re selling. 

 

It’s more likely that users will scroll right past it before they even read your catchy sales pitch! 

 

Analyze results and optimize your campaigns 

To get the most value from social advertising efforts, you’ll want to be sure to analyze the results. 

Tracking the progress of ads, running A/B tests, and analyzing the success of different targeting 

options all help you decide exactly what kinds of ads work for your specific business. Imagine 

handing out a survey to potential customers to get a feel for what they were looking for in a product, 

and never looking at the results. 

That’s similar to not looking at the analytics for your social media ads. You can learn important 

information like how many people clicked your ad, what demographic clicked your ad, and how 

many people made a purchase on the corresponding landing page. For example, a garage door 

company may look at their campaign data and realize that a younger age group actually performed 

better than an older one. This information can help the company build a better, data-driven garage 

door advertising strategy. 

 

All of that information goes a long way when you’re fine-tuning the perfect ad for your products 

and services. 

 

(adapted from: https://www.webfx.com/blog/social-media/top-5-social-media-advertising-

strategies-for-2019/)  

 

Comprehension Questions: 

 

1. According to the text, what percentage of people who see a social media ad respond by 

visiting the store or website? 

2. Why is social media advertising important in 2023? 

3. What is the significance of putting a face to a brand's name in social media advertising? 

4. How can businesses use video in their social media advertising strategy, as mentioned in 

the text? 

5. What are the benefits of proper targeting in social media advertising, and how can it be 

achieved? 

6. How does the text recommend showcasing the value of a product in ads? 

7. Why is analyzing the results of social media advertising campaigns important, and what 

kind of information can be obtained from such analysis? 

 

Answers: 

 

1. 25 percent of people who see a social ad respond by visiting the store or website. 

2. Social media advertising has always been important, but it's a good time to review and 

revamp the strategy. In 2022, the estimated value of sales on social media was $992 billion. 

3. Putting a face to a brand's name makes users feel like they know and trust the brand 

personally, which can lead to more personalized and effective marketing. 

https://www.webfx.com/blog/social-media/top-5-social-media-advertising-strategies-for-2019/
https://www.webfx.com/blog/social-media/top-5-social-media-advertising-strategies-for-2019/


4. Video can be used to attract users to a website, showcase company culture, provide facility 

tours, and help users understand complex processes. 

5. Proper targeting in social media advertising is crucial for reaching the right audience at the 

right time, which can make the difference between a conversion and no conversion. It can 

be achieved by segmenting the audience based on location, interests, previous website 

visits, demographics, and more. 

6. The text recommends showing the value of a product in ads by providing immediate, clear 

information about the product's benefits rather than leaving potential customers to wonder 

about its purpose. 

7. Analyzing the results of social media advertising campaigns is important to understand the 

effectiveness of different ads, targeting options, and more. It provides information on click-

through rates, demographics, and purchase rates, allowing businesses to refine their 

advertising strategies. 

 

 

True/False Exercise 

 

Read the following statements and determine whether they are true or false based on the 

information in the text. 

 

1. Social media advertising has become less effective in recent years. 

2. The text suggests that businesses should consider revamping their social media advertising 

strategy for 2023. 

3. Video content is not recommended in social media advertising. 

4. The text encourages businesses to provide detailed product information in their ads. 

5. Analyzing the results of social media advertising campaigns is not important for optimizing 

future strategies. 

Answers: 

 

1. False 

2. True 

3. False 

4. True 

5. False 


